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elcome to the February 2014 issue of Back-

stitch!! With the New Year, ARCH stepped into

the 14th year of its establishment and cele-
brated its 14th Convocation Ceremony on 24th January
2014 at the ARCH Campus followed by an Alumni Meet
the next day.

Chief Guest & Keynote Speaker Dr. Pradyumna Vyas,
Director of the NID, addressed the gathering of ARCH
Design Graduates, current Students, ARCH Board mem-
bers, Guests, Partners, and Friends from across the
globe. The ‘Convocation Ceremony 2014 was indeed a
momentous occasion for the ARCH family with the day’s
events, ending with the carrying of lit candles into the
world by the graduating students as a gesture of spread-
ing the light of knowledge.

The evening, continued into the “Jaipur Metro Uniform
Design Project Celebration Party’ attended by the ex-
traordinary achievers of Jaipur, marking an extraordi-
nary day for all concerned.

Times are changing. In today’s life, with Fashion, Art &
Design becoming the driving forces in contemporary cul-
ture, the Designers’ role seems to be becoming more in-
dispensable, influencing not only the way we look at the
world, but also impacting our lives, thinking & the envi-
ronment around us. What used to be distinct domains -
fashion, textile, craft, architecture, tourism, communica-
tion and music have now become indivisible parts of the
Creative & Cultural Industries (CCI). To strengthen the
CCI using communication & application of Design, our
UKIERI partner team (Faculty & Students) from Perth
College, UHI visited Jaipur to see its art & craft clusters,
museums,/ centres, global heritage sites etc, and were
taken to meet diverse stakeholders with the aim of de-
signing innovative communication strategies to allow
promotion of the justly famous indigenous crafts & skills
of Jaipur.

Once again, it was a privilege & pleasure to be a part
of IFFTT's 16th Annual Conference organized at the
Bunka Gakuen Educational Foundation in Tokyo which
also marked the 90th anniversary of its founding. Two of
our students, participating in the Poster design competi-
tion, had their Posters on the conference theme - ‘Power
of Fashion' exhibited in the 4 day event.

One of our Fashion & Textiles faculty presented a re-
search paper titled "Dyeing to Sustain- Encouraging Eco
Conscious Lifestyle”, at the Reflections 2014 Interna-
tional Conference on Fashion, Retail and Management,
organized by NIFT. Hyderabad. There is a lot more inside
this issue to read and [ think I should leave you to it!

Wish you an enjoyable reading!

ARCHANA SURANA
Editor-in-chief

LETTERS TO THE EDITOR

FOR JANUARY 2014 ISSUE

Dear Editor,

[ am a regular reader
of Backstitch. The
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best thing about the
magazine is. it pro-
vides a lot of infor-
mation  regarding
design. In every
issue of Backstitch |
come to know about
many new and good
things in the design
field. Selection of
photographs is awe-
some. But | would like to suggest, that
there should be some more pages or at
least one containing knowledge filled sub-
jects like some Kinds of techniques or
some good ideas like dyeing, metal work
etc. It should also contain information re-
garding the new creations and innovations
happening throughout the world, which
can help students or reader to create
something new and good ideas to work
upon. | enjoy reading the magazine every-
time.

Mahima Sharma
Hyderabad

Dear Editor,

| have been reading Backstitch for the last
one and half years. [ loved the cover page of
the recent January issue but | want to say
that because of the red colour on top, the
name of Arch has been hidden. In every
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issue of Backstitch | found something new &
useful. I also want to add that in my opinion
pictures generally attract reader. so there
should be more pictures in it and less text
matter so that it would be more visually at-
tractive to the reader. And last but not least
| congratulate the entire team of Backstitch.
And | keep waiting for the next issue.
Anuradha Gupta,
Mumbai

Dear Editor
[ liked the last January Backstitch issue.
The most interesting part was the Visual
Lexicon and Khadi Rajasthan competition.
A lot of hard work and passion can be seen
in every upcoming issue. It's well organ-
ized and Is the best design magazine
in the city.

Surbhf Verma

Jaipur

Up-coming Events in Jaipur

Manuscript Editing
Workshop

Jan 31 - Feb 27, 2014
Rajasthan Sansknt Academy is
organizing a Manuscript Edit-
ing Workshop.

Writers.

the nature of creativity, and
words of wisdom from wonderful

Diggi House, Shivaji Marg, C-
Scheme, Jaipur

and professionals create value
for the organizations they
serve. Organizer: Confedera-
tion Of Indian Industry.

Hotel Clarks Amer, Jawaharlal
Mehru Marg, Malviya Magar,

B-146, Tonk Road, Kirti Nagar, ~ 1abla Vadan by iﬂiﬂur e
Tonk Pathak, Jaipur Ustad Akram Khan S
Feb 13, 2014 Media E.Ipn -
Wandering Word- Tabla Vadan by Ustad Akram Mumbai 2014
smith Worksho Khan, Jawahar Kala Kendra, 14 February - 16 February
P Jawahar Lal Mehru Marg, 2014

by Miranda Innes &

Louisa Tomlinson
Jan 07 - Feb 14, 2014

Jaipur

HR Conclave

Bombay Exhibition Centre -
MNSE Exhibition Complex,
Mumbai, India

04:30 PM, Event occurs daily,
Event duration: 01:30 hrs

In this workshop, you will go on
a joumey into the extraondinary
imspiration of India and into the
mystery of your own imagina-
tion. The week will imvolve a
combination of tuition, experi-
ment and workshopping in fic-
tion, non-fiction, and poetry.
There will also be tuition about

Cover Protograph: Benoy Theompunkal

Feb 13 - Feb 14, 2014

The HR Conclave, organized
by the Confederation Of Indian
Industry will take place from
13th February to the 14th Feb-
ruary 2014 at the Hotel Clarks
Amer in Jaipur India. The con-
ference will cover areas like
These new trends of managing
human resources are redefin-
ing how human capital leaders

Power of Fashion - Exhibit of shedent work, Bunka Gaekuen University, Japan

fiIndian Handicraft
& Gift Fair, Spring”
B-2-B Trade Fair in
INDIA

17th Feb - 20th Feb

India Expo Centre & Mart,
Greater Noida Expresswary,
Mear the JP Golf Course
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A different way to add to your vocabulary and some...

"DESIGNERS
isual Lexicon

Fashion Design

Garters

Garters are articles of clothing: narrow bands of fab-
ric fastened about the leg, used to keep up stockings,
and sometimes socks. Normally just a few inches in
width, they are usually made of leather or heavy
cloth, and adorned with small bells and/or ribbons,
In the eighteenth to twentieth centuries, they were

tied just below the knee, where the leg was slender-

est, 1o keep the stocking from slipping. The advent
of elastic has made them less necessary from this

functional standpoint, although they are still often

worn for fashion. Garters are worn by men and

SOOI A

WOIMEn. play. In Shakespeare's Twelfth Night, "cross braced’ Gt Cetggon W Gl Teamge TV
Garters were popular in the 1930s and 40s, and  garters are an object of some derision. @ @@@ @E—T
were a convenient way for ladies to carry small valu-  In male fashion, a type of garter for holding up socks == eSS L S
ables, in place of a small purse. has continued as a part of male dress up to the pres-
In Il:.]l.?.aLrI:'Ihau fa&ti.][}ﬂb. men wore gm.u—'r:. 1.1-1|Lh ent, although its use may be considered somewhat JE‘WEHEF‘Y DESigH
their hose, and colorful garters were an object of dis-  stodgy.
Gemstones
A gemstone or gem also called a precious or
== = = Graphic D'E‘Sign semi-precious stone, a fine gem, or jewel is a
; . piece of mineral which, in cut and polished
' Grid form, is used to make jewelry or other adom-
G R = E = Grid is a systematic approach to layout ments. Most gemstones are hard, but some soft
which one can apply to design any maga- minerals are used in jewelry because of their
I D ot zine, newspaper or any printing material. luster or other physical properties that have
- p ; Grid means a system, i.e. how one divides aesthetic value. Rarity is another characteristic
Girid: pages in column, 3 column or 4 column of that lends value to a gemstone.Diamond, Ruby,
“‘;’:ﬂ same width or different widths, which will Emerald. Sapphires and Tanzanite are rare pre-
be followed throughout the product. The cious gemstones. Apart from jewelry, from ear-
system also fixes the headline style, body liest antiquity until the 19th century engraved
font, and other elements of that product gems and hard stone carvings were major lux-
and uses it in every page. ury art forms. The Gems and Jewellery Depart-

v

ment at ARCH runs a 6 months course in
Left: Two examples of grid system Gemmology and shorter module courses in
Gemstone ldentification, Gemstone Cutting and
Faceting, Study of ' Rashi Ratan’ or Birthstones,
Diamond Studies etc.

Interior Design

o SRANE S
It was a table first introduced in the 16th Century, It is a folding aaie SR R e e
table and also called the drop leaf table. The hinged section, or flap, e -....‘ T

was supported on pivoted legs joined at the top and bottom by Q i % “ &.
stretchers constituting a gate. Large flaps had two suppaorts, which CIEREIT QTS GITMS SIS COEMED SECTED

had the advantage of providing freer leg space in the centre. Typi-
cally the table legs are supported by stretchers. The earliest pateleg
tables of the 16th and 17th century were typically made of cak. A
variant introduced in the third quarter of the 18th century was the
spider-leg table, in which the turned legs were exceptionally slen-
der. In the 18th century, gateleg tables were popular in the Ameri-

can colonies, where local variations were also introduced.
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“The Heart and
Soul of Jaipur?”

The initial stage of this project was research based for a two week period in which we met local
artisans around the city to get an understanding of how and where they work

William West It is an incredible destination for the
outdoor-tourist — take a safari on horses,
n January of this year | have been given the priv- camels, elephants or even in jeeps, with p
ilege of visiting the city of Jaipur in India as part the Aravalis - India's oldest mountain... ]
of an ongoing communication strategy which will Robert Garforth, Senior Design student, Perth College. UHI, Scotland

run over this next year. This project will see us work-
ing in collaboration with students from “Arch Acad-
emy of Design™ in Jaipur to look at a research project
in which we aim to design a communication strategy
which will allow the promotion of the local indige-
nous crafts that Jaipur is famous for. The initial stage
of this project was research based for a two week pe-
tlod in which we met local artisans around the city
to get an understanding of how and where they work
and to document this process to better understand
the trades. Then from here, working closely with the
students of "ARCH" we need to find a way to promote
these crafts in and around the city and also to de-

velop a strategy as to how craft artisans can be Each area has its own unique style that ! s 3
helped to promote their work to a global audience. follows the age-old traditions. To add Above: Bobby & the rest at Haldiyon ka
2 T () : J 2 Rasta, the way to Lac bangle makers;
Within a short research period 1 have met with glamour, the regal and classic forms of Top Left: William & Helen with Arch stu-
many different pt‘ﬂplt’ from all walks of life in the jeweller}r that adorned the rovals, aristo- dents at Jawahar Kala Kendra, Craft
' M riln S ; £ e i Fair
community and within the “Arch Academy of Design crats and nobles were done in pure gold ’

{tself. | can say that | found the “Heart and Soul of
Jaipur® to be the people we met on our trip. Their
positive attitudes and welcoming nature made me
feel almost as if | were in my own home. Be this stu-
dent, faculty staff, artisans or the families who wel-
comed us into their homes. Without the help of the
people in Jaipur this research project would not have
been possible.

Now comes the task of dissecting the information
and interviews that we have gathered so that we can
represent Jaipur and it's craft sectors in the best pos-
sible way. I look forward to working closely with our
new colleagues from Jaipur and to see where the fin-
ished product will lead. A big thank you to everyone
involved at this stage, especially the staff and stu- Blue Pottery: An art form, from Persia was { =~

dents of “Arch & Perth UHI" and look forward to first introduced in Rajasthan under the

and platinum & was embedded with

pl‘E(‘iDuS stones.
William West, Senior Design student, Perth College, UHI, Scotland

working closely with everyone over this next year. patronage of Maharaja Sawai Ram Singh.
William West Helen Rogers, Leaming Teaching Leader, Creative Industries
BA Visual Design & Communication B —— e -
Perth College UHI, Scotland |8 Y 4 "ﬁ'-‘;h ! % R SLA et At main enfrance of
I"- . '3:.. - Craft Fa_jl: .Ja'l.l.rahar.l{ala
I can say that I found the “Heart and P SRS 1 : g’;?&imﬂﬁmm
Soul of Jaipur” to be the people we B 'y P 2o gt b

met on our trip. Their positive atti-
tudes and welcoming nature made
me feel almost as if I were in my own
home. Be this student, faculty, arti-
sans or the families who welcomed
us into their homes.
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UKIERI

A New learning

Design has become relevant to everyday communication in the way it changes,
influences, and improves lives. A meaningful design solution not only informs our social
and cultural norms, but also inspires creativity and new forms of expression.

Sanjay Joshi

n pursuance of the 2 vear long, British

Council supported, UKIERI (UK India
Education & Research Initiative) project
being implemented by ARCH in collabo-
ration with Perth College, UHL Scotland,
a team of four delegates of Perth College
visited ARCH Academy of Design, Jaipur
for 2 weeks in the month of January
2014 1o have exchange of knowledge &
experiences towards mutual Institu-
tional Capacity building. The team con-
sisted of Ms. Christlana Margiotti
(Programme Leader - BAH Visual Design
& Communications) & Ms. Helen Roger
(Learning Teaching Leader, Creative In-
dustries) and 2 students, Robert ‘Bobby'
Carforth & William "Will' West. With the
Cultural & Creative Industry expanding
in India, the project envisages the appli-
cation of Design Communication to pro-
mote common ‘Creative & Cultural
Industries’. It has become increasingly

What's their most
pressing issue, problem,

Communication Designer from Perth

imperative for designers to become
more responsible for shaping the collec-
tive ethos of an interconnected age,
During the visit, the Perth, UHI team
were taken to visit target locations in
Jaipur that included the Jawahar Kala
Kendra, the City Palace Museum, the
Anokhi Hand-block printing Museum,
Diggi Palace (a heritage property which
hosted the Literature Festival), the
Amber Fort, Rajasthali Craft Emporium,
local handicraft clusters like Ramgani
Bazar (Gems & Jewellery, Leather & Em-
broidery}, Jyoti Nagar (Puppet craft clus-
ter), etc. The Perth team along with
ARCH Faculty & Design Students also
met experts like Mr. Yunus Khimani (Di-
rector, Maharaja Sawai Man Singh [1 Mu-
seum), Mr.  Rajneesh  Bhandari
(President, TIE Rajasthan) Ms. Kiran Sond
Gupta, (Principal Secretary, Art & Cul-
ture, Govt of Rajasthan), Mr. Vinod Joshi
(cultural anthropologist & Director of
the Jaipur Virasat Foundation), etc. to

—— i E———

or desire?
Christiana Margiotti

name a few. The baseline study and
meetings were primarily aimed at find-
ing expressive Design solutions to sig-
nify not only our social & cultural
norms, but also to inspire creativity and
new forms of expression. The Perth
team also attended the Chr-cha event
where Christiana & Helen made presen-
tations on the possibilities of Scaling-Up
in the Creative & Cultural Industries. The
overall objective is to develop teaching
modules on Design Communication’ &
Design thinking for Teachers (Training
of Trainers), Students, and other
prospective stakeholders (Tour Opera-
tors, Guides, Taxi Drivers, Hoteliers,
Craft Retailers/Shop keepers) using her-
itage & cultural aspects/indigenous
skills to advantage. The project is pro-
gressing very well, and the initiatives
will eventually lead to the construction
of a ‘Pilot” which will be tested, and the
establishment of an On-line Web Portal
for its dissemination.

Some of the most
charming and attrac-
tive hand crafted jew-
ellery comes from
Rajasthan. The state is
famous for its jewellery
industry and it is one
of the world's largest
centre for hand-cutting
of gems.

Helen Rogers, Leaming Teaching
Leader, Creative Industries

-~
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esearch project

UKIERI

UK-India Education
and Research Initiative

The first six
days

DAY 1- Introductions between
the students & faculty of Arch &
Perth College. Visit to the art and
craft fair of Rajasthan, which lead
toward understanding different
sectors of handicrafts & creative
and cultural industries.

DAY 2- Day started with the in-
troduction of old royal culture of
the Rajputana Maharajas at the
City Palace. The bold architecture
and ancient history tells it own
story. it helped us to understand
the significance of the motifs and
symbolism.

DAY 3- We visited the Lac (nat-
ural resin) bangle clusters in the
Haldiyo ka Rasta area in the
walled city. Lac is used in the old-
est way of bangle making. Also
had great interactive meetings
with Ms. Kiran Soni Gupta, Princi-
pal Secretary, Art & Culture, Govt.
of Rajasthan, & Mr. Vinod Joshi,
Cultural Anthropologist and Di-
rector of the Jaipur Virasat Foun-
dation.

DAY 4- Visit to the City Palace for
interviewing Mr. Yunus Khimani.
He is the Director {Administra-
tion, Activities and Guest Rela-
tions) at Maharaja Sawai Man
Singh Il Museum, & the Director
of the Jaigarh Public Charitable
Trust. He has vast experience of
the creative and cultural industry.

DAY 5- Visit to the Anockhi
Musuem of hand-block printing
at Kheri Gate, Amber village,
Jaipur.

DAY 6- Visit to the Amber Fort in
Jaipur. The Amber Fort was built
by Raja Man Singh 1. It is known
for its artistic style of Hindu ele-
ments. With its large ramparts,
series of gates and cobbled paths,
the fort overlooks the Maota
Lake at its forefront. We inter-
viewed the local people and the
youth of Jaipur about the cre-
ative sector and what they
thought about the Heart
"‘\ and Soul of Jaipur.

A 1. Decorated camel outside the

City Palace
2. Mojaries- handmade fraditional
ethnic footwear
3. Gotia Patli sares
./ 4 Lac bangles maker
5. Discussions on craft at JKK
6. Christiana at City Palace Museum

7. Helen trying out the traditional Indian
mehendi (henna) tattoo on her hand

Decorated elephant

9. Traditional toys- Charkhi (fan)

Photographs: Surbhi Vierma




isual communication

Design is an iterative

process of research, explorationm
-~

Christiana Margiotti
Subject Leader - Creative Ars &
Technologies

Programme Leader - BAH Visual

Design & Communications

Perth College, UHI, Scotland

Photograph: Surbhi Vierma, Graphic: Himanshu Saxena
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In order to fully understand Visual Communication we must first

acknowledge that within a shifting economic, social, cultural and
technological landscape, design & communication problems have

become increasingly complex.

Christiana Margiotti

isual Communication is a misunderstood
term with many definitions. In its narrow-
est form it is the new terminology for what
used to be labelled Graphic Design; in its broadest
form it is an overarching title for all communica-
tion that occurs within our trans media society.
In order to fully understand Visual Communica-
tion we must first acknowledge that within a shift-
ing economic, social, cultural and technological

landscape, design and communication problems

have become increasingly complex. Therefore in re-

sponse, the design profession has been forced to
transform from a predominantly solitary approach
o collaborative and multidisciplinary modes of
practice.

In the past, designers would define themselves by
their specialist discipline, be that illustration o
web design or animation. Whereas now our only
definition Is in the individual interpretation of a
brief and we collaborate to overcome the restric-
tions of media or genre. In essence the process has
become the focus and the final solution a result of
that process.

We all know that design is an iterative process of
research; exploration; experimentation and defini-
tion in response (o a problem. However there are
three key factors that dictate the line of enguiry
and development for any visual communication:
the Message; the Client and the Audience. It is the
role of the designer to navigate these terrains and
to fully understand the nuances and challenges so
that the solutions presented convey the intended
message with the correct tone and context

Knowing your audience is key to design. Without
a specific audience the message can get lost in
translation, by narrowing your target you can ern-
sure that the message is as accurate as possible. In
order to assist my students in defining their audi-

ence we use three "_'i][I'IIJli.* L[l]t‘l‘-[].ﬁ.ﬂll'i.

Who are they?

Define your audience in terms of socio demograph-
ics and attitudinal definitions.

If I describe a single male in his early twenties
renting an apartment in London and making more
than £100,000 a year or a married mother of fous
in Yorkshire that is a stay-at-home parent and has a
total family income of less than £40,000 per year
you begin to form a picture. More details can be
put onto this scaffolding and provide a context for

the message.

What's their most
pressing issue, problem, or
desire?

Every person has something that keeps him

awake at night. It might be a persistent problem -
such as an inability to get a business off the
ground, find the willpower to be healthy, or a need
for a relationship. [t might be a momentary lssue
such as insomnia or how to deal with a difficult
client. Whatever the issue - it is your invitation into
their lives. Understanding what is driving people
will expand your approach to tackling their design

problems.

Where do they get their
info?
Choosing the correct channels of communication
for the message s absolutely critical. There are
multiple motivations for publishing or sharing con-
tent in a particular place

If they do read blogs or newspapers or other
publications, which ones do they spend time on? If
they re looking for information, who do they trust?

Visual communication is about conveying an in-
tended message. There are many elements of
design that contribute to effective visual communi-
cation. However the central focus of all communi-
cation is the audience with whom you are trying to
connect. Without that connection all other efforts

will
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Prof. Bhawani Shankar Sharma,
Former Chairman, Rajasthan Lalit
Kala Akademi, stressed upon the
significance of branding (quality

certification mark) to make the
genuine handerafted products stand
out and enable the foreign tourists to
buy authentic craft products.

" Possibilities of Scaling-Up
1n the Creative & Cultural

Sanjay Joshi

he Chr-Cha event is a unigue initiative by ARCH

that provides a friendly and independent com-

munity forum for exchange of knowledge
among diverse stakeholders (Design Professionals/ In-
stitutions, Development Professionals, Industry Play-
ers/ Associations, Govt/ Non-Govt. Organisations,
Academicians, Art & Craft Practitioners, Researchers,
Policy Makers, etc) to share their ideas, concepts, and
opinions with each other on diverse thematic areas.

It enables members to exchange experiences and col-
lectively offer solutions to the challenges involved in
the sector, to pave the way for new collaborative ef-
forts, policy advocacy & provide feedback on imple-
mentation methodologies & the way forward. It
eventually helps community building, learning and net-
working. After the completion of each session, the re-

held,

summarizes and gathers responses & resources to take

source team consolidates the discussions
it forward to achieve the common goal of sectoral
prowth.

This was the fourth event in this series held on 20th
Jan'l4 and the theme selected was “Possibilities of
Scaling-Up in the Creative & Cultural Industries”. For
this, we had special puest invitees from Perth College,
UHI, Scotland - Christiana Margiotti (Subject Leader,
Creative Arts & Technologies) and Helen Roger (Learn-
ing Teaching Leader, Creative Industries). The event ob-
served significant contribution from the audience to
understand the concept of "Creative & Cultural Indus-
tries”. CCI encompasses Art & Crafis, Dance & Drama,
Design, Architecture, Computer, Graphics, & Mass
Communication, Tourism, etc from the Indian perspec-
tive, Suppestions were extended on the ways & means
of improving the Creative & Cultural Industry in India
as a whole,

Christiana defined the term scalability as Scaling-up
with the people, staff, students (new & existing), etc.
She opined that success comes through working in a
collaborative manner. She expressed her concern on
the growth rate of Indian Universities vis-a-vis other

universities and emphasized on building link-
ages with foreign academia. She made a
short presentation on the UKIERI (UK
India Education & Research Initiative)
Institutional Capacity Building project
being jointly implemented by ARCH
Academy of Design & Perth College,
UHI, Scotland (under the support of
British Council) to highlight the signif-
icance of the planned on-line learning
portal for the development of Design
pedagopy & facilitation of exchanges in terms of skill
acquisition, cultural business, visual merchandising
and as possible tools for sealing-up. She further in-
sisted on alipning efforts meaningfully to create Jaipur
as a ‘Brand’ through the branding of its crafts, culture,
communities, heritage structures, art & culture centres
{e.g. Gunijankhana, City Palace) etc. For building a
scaleable pilot to test and to ensure sustainability in
collection & dissemination of information, it requires:
* Defining the heart/ significantly representative area
of the city in terms of creative components of CCL ie.
heritage structures, art centre/ museums, craft com-
munities etc.

= Interdependence which includes partnerships for dis-
semination of good practices for learning together to
maove further.

Mr. Rajneesh Bhandari, President of TIE, suggested
that working together with integrity among group
members could be helpful to create possibilities for
scaling up in the Creative and Culture Industries. He
further stressed on the need for teaching market re-
search methodologies to the designers and help them
imbibe values at the school level itself. He advised that
artisans are not designers. but on-line design education
could help them understand the current market/ de-
sign trends, He further suggested establishment of an
incubation centre in the Arch Campus to initiate the
task.

Mr. Chintan Bakshi, CEO (Startup-Oasis) shared his
views on market potential, catering to the needs of the
communities involved and ensuring a better life to peo-

CREATIVITY MEET AT ARCH

)

dustries

ple, and how communication could make
it all possible.

Addressing a desire for improve-

ment in the craft component of

the CCI Ms. Mridula Chandra,

Secretary & Chief Exe, Health &

Social Dev. Research Centre,
stated that focus should be
placed on saleable products
through which scalability of pro-
duction could be achieved be-
cause both work hand in hand Thus research is
indispensable to meet the customer demand because
in a rapidly changing market. a craftsman is unfamiliar
with customer taste and needs. It is imperative there-
fore, that the craft artisans should be given an under-
standing of the basics of market trends and the need
for customization of his products accordingly, along
with techniques to tap destined markets.

Prof. Bhawani Shankar Sharma, Former Chairman,
Rajasthan Lalit Kala Akademi., highlighted the impor-
tance of branding {quality certification mark) to make
the penuine handerafted products stand out and enable
foreign tourists to buy authentic craft products. Ms.
Surabhi Bivani, Teacher (Maheshwari Public School)
shared that even local students are unaware of Jaipur
culture & means of its preservation. 50 the teachers
should be empowered (Training of Trainers) to gain De-
sign knowledge and how it can sustain the art & culture
of Jaipur. Culture of diversity should prow and a de-
signer should have knowledge of fine art and crafts-
manship. Mr. Vikram Joshi, Director (Rangotri) shared
that craft artisans are now losing their skills/ crafts-
manship due to the repetitive production of items and
it necessitates intensive product research for making
the product innovative and saleable. Closing the event,
Ms. Archana Surana acknowledged design as a process
which caters to the needs of the people in all aspects
of life and how design communication has an impor-
tant role to plays. "Art in itself is a communication”.

Pholographs: Surbhi Verma
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INTERNATIONAL FOUNDATION OF
FASHION TECHNOLOGY INSTITUTES

IFFTI Mission Statement

The International Foundation of
Fashion Technology Institutes
(IFFTI) welcomes you to its 16th An-
nual Conference. IFFTI was founded
in 1999 with a mission to develop a
global network of institutions to ad-
vance education in Design. Technol-
ogy and Business for fashion and its
related industries through interna-
tional collaboration. The purpose of
IFFTI's Annual Conferences is to
promote debate, interaction, and
professional development for stu-
dents, educators and researchers.

o~y

Broader picture of Fashion: Faghion, under certain circumstances, can enhance an economy, society, culture of a community, region
or a country. Archana Surana in Japan.

ower of Fashion

WELCOME

It is a great honor to host the 16th An-
nual Conference for the International
Foundation of Fashion Technology In-
stitutes ([FFTT) at Bunka Gakuen Edu-
cational Foundation in  Tokyo,

especially since this year marks our

what contribution it can make to build
a better world for future generations.
[ look forward to the academic paper
presentations that will address this
theme and the stimulating discussion
that it will create.

Bunka is planning a number of activ-

exhibition at the Bunka Gakuen Cos-
tume Museum. | hope that all dele-
gates will enjoy these events and take
the opportunity to network and share
information with one another.

I look forward to welcoming you to

Bunka and wish you an enjoyable con-

90th anniversary, itles and events for delegates to enjoy  ference.
The theme - "The Power of Fashion® throughout the conference, including
- has been chosen to inspire all dele-  fashion show, international Fashion il- Sunao Onuma
i gates to think about how the power of  lustration contest, and Bunka graduate  Chairman, Bunka Gakuen Educational
\ fashion has evolved over the years and  exhibitions. There will also be a special Foundation

Representation
of creative use
of craft

ABOUT THE INCEPTION OF iFrF T

Institutes of leaming dedicated to the promo-
tion of Fashion Education are growing in
number in all parts of the world. Some of
them have acquired name and fame chiefly
on account of their commitment and dedica-
tion to the cause of the fashion industry. They
have developed their own ethos focusing or
concentrating upon one or more of the three
broad streams of interest vital for the devel-
opment of the industry. These sireams are
Design, Technology and Business. While de-
veloping an identity of their own, some of
them have assiduously cultrvated an interma-
tional character which is at once secular as
well as versatile, permitting free flow of
thoughts and ideas and cross cultural
streams belonging to diverse ethnic groups
of the population.

A Conference of leading intemational insti-
tutions, imparting education in fashion related
subjects, was held in New Dethi in 1998, to
deliberate on the idea of establishing an In-
ternational Apex Body comprising leading In-
ternational Fashion Education Institutions, o
meaningfully help each other in upgrading
their programmes, assist in bringing about
sharp professicnalizm in the structure and
operation of the industry in their countries,
and abowe all, contribute towards the estab-
lishment of a framework of co-operation and

February 2014

collaboraticn vitally needed in the wake of lib-
eralisaticn and integration of global trade in
Textiles and Clothings under the auspices of
WTOL The invitees to the conference unani-
mously supported the concept of establishing
IFFTI.

The International Foundation of Fashion

Technology Insiituie {IFFTI) was registered as
a Society on 14th October, 1999 at New
Delhi, India. Since then IFFTI has grown into
the most comprehensive and prestigious in-
tematicnal crganisation representing leading

fashion higher education institutions in areas
of design, technology and business. The
foundation presently comprizes 45 members
from 23 countries.

IFFT1 Member Institutions participate in In-
temational Annual Conferences and colflabo-
rale with each other in bilateral agreements
and many professional development activi-
fies. IFFTI has set the standard for fashion
education throughout the world. IFFT| Mam-
bers foster close relationship with the fashion
related industries.

Conference

Archana Surana with IFFTI Secretary General, Commodore Viay Chaturvedi, at the



The Method of display is original
and created a different statement

Why “The Power of Fashion’?

Fashion appears to possess a strong power that af-
fects individuals, interpersonal relations as well as
society at large. At the individual level, it can en-
hance a person’s attractiveness as well as his/her
mental/physical activities. It can also function as a
nonverbal communication tool between individuals,
symbaolizing and transmitting the thoughts and cul-
ture of the person who bears it. Fashion, under cer-
tain circumstances, can enhance an economy,
society, culture of a community, region or a country.

On the other hand, it is sometimes stimulated, en-

riched and empowered through the exchange of peo-
ple, ideas and merchandise, as well as by the devel-
opment of the economy or society of which it is a
part.

As inner satisfaction appears to be gaining impor-
tance relative to material affluence in the minds

of an increasing number of people, we might want
to ask the following questions: What is the power of
fashion? How has it evolved over the years? What
contributions can fashion make to enhance the qual-

ity of our lives and to build a happy, peaceful world?

Break up of Themes

The Power of Fashion for Happiness

What are the psychological and physiological
effects of fashion on individuals and interpersonal re-
lations and how does it contribute to the happiness
of pecple?

The Social and Economic Power of Fashion
What are the social and economic effects of fashion
and how does it contribute to the social and eco-
nomic development of communities, cities, regions
and nations?

The Power of Fashion in Business, Industry, Mar
keting and Merchandizing

How has fashion, as a sector of industry, fared rela-
tive to other sectors in terms of growth as well as in
terms of development in marketing and merchandiz-
ing? How will it change in the future?

The Cultural Aspects of the Power of Fashion
Tradition, history, and cross-cultural exchanges all
play a role in stimulating the creativity of individuals

Dizcussion in a traditional ambience

and the development of fashion. How do history, folk-
loric events, traditional handicraft, ethnicity, and for-
eign influences empower fashion?

The Power of Technology and Innovation In Fash-
ion

Information and communication technology (ICT)
has changed many people's way of life. ICT and
other innovations could change the world of fashion
as we know it teday What kind of innovations can be
observed in the world of fashion, and what should
we expect of them?

The Power of Fashion Education

As fashion develops so must education in our
schools. Some institutions are venturing towards the
theme of sustainability, the application of ICT, and/or
the re-evaluation of dress making. What new prac-
tices and theories are forming in our schools and
what can we expect from them? What and how
should we be teaching to create a better world?

With design academicians from NIFT and SOFT

T

On the last day of the conference we were
taken on a tour of select industrial &
research establishments connected to
Bunka & Fashion.

Bunka Fashion Textile
Research Laboratory

The purpose of this research laboratory is to
learn about advanced textiles, and to research
and develop new textiles. There is a wealth of
archived textiles that have been created from
innovative ideas and advanced technology to

enhance textile design.

Fashion Pleats Sugimoto

Established in 1965, Fashion Pleats Sugimoto
specializes in pleats for ladies and children's
clothing. This small-scale company uses a wide
variety of production methods for creating pleats.
including the Carlton (paper template) and ma-
chine methods. In particular, it creates Yabane
Fleats which produces three-angled pleats on the
width, height and length of the fabric. They are
original pleats that are elastic horizontally and
vertically along the fabric so it creates textiles
that can be used for all body shapes,

Noguchi Senkojo Japanese
Yukata Dyeing Factory

This small-scale company was established about
180 years ago. The current owner, Hiroshi
Noguchi. is the sixth generation owner of this
company, The company carries on the tradition
of a medium board indigo dyeing technique
used for Japanese yukata garments. This tech-
nique takes place on the top of a board 6 meters
in length. A paper stencil is used to transfer the
pattern on to the fabric as the paper stencil is
shifted and starch resist is applied. The same
technigque is used on the back of the fabric but
it takes a lot of skill to make sure that there is

no difference between the pattern on the front
and back.

Digital Human Research Center

The digital human is technology that repro-
duces on a computer the functions of a human
body (body configuration, Intervals, exercise,
movement, and lifestyle) and then simulates its
interaction with the environment and things in
its immediate vicinity. It is also developing and
researching automatic moving robots, body
shape simulations, and Dhaiba Figure modeling
technology,
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t all started with luster, shine and smiles that

came out bright & live. With the function ahead,

the lace by the evening was full of all the
sparkling, much awaited faces of our graduating stu-
dents, alumni & our guests. Bringing with them their
new experiences, new learning, and light.

The place was decorated with products made by
the students, the stape was well-made, and the
arrangements carried out perfectly. I cherish the
memory of the cream & gold dress code with beauti-
ful Kerala sarees wrapped around women and men
outfitted in loose cream churidar kurtas. Welcoming
our Chief Guest Dr. Pradvumna Vvas (NID director),
& Guests of Honour, Mr. Amitabh Shah (Founder of
YUVA Unstoppable), and Prof. Bhawani Shankar
Sharma, and Special Guest Miss Christiana Margiotti
(who was dressed speclally for the occasion in the
same beautiful cream & Gold Kerala saree) It was an
honour, being around such high profile people. As a
tradition, we honoured our alumni by putting tlak on
their forehead and taking a photograph of them. Be-

Three things that I have learnt
on my journey as a professional
and academician to help you at
the start of your journey bevond
graduation: Authenticity,
Integrity and Connectivity.

Christiana Margiotti
Subject Leader - Creative Arts & Technologies
Programme Leader - BAH Visual Design & Communications
Perth Coiflege, UHI, Scotland
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CONVOCATION DAY
THE EXPANDING HELIX...

Friends, the point behind the
story is that the ripple effect of
kindness keeps spreading. So
be kind and be compassionate.
You will be extremely ex-
tremely successful...

Amitabh Shah Founder ¥ UVA Unstoppable

ginning with the candle & lamp lighting, the pro-
gramme progressed through to the Saraswatl Van-
dana with the song hummed by every heart present
there. Apart from Diplomas and Appreciation & Par-
ticipation Certificates, Awards were given to the grad-
uating students for Best All Round Performance in
each Design stream, and for Creative Excellence. The
AWARD giving ceremony probably startled every
alumni as awards were also given to senlor alumni,
appreciating their achievements in the real world.

Students were congratulated and motivated by the
speeches given by our invited guests. 1 felt highly
privileged to be a part of it. The atmosphere seemed
to be lit up with laughter and brilliance till the last
when |, standing at a place, could see every one in-
teracting, acknowledging and enjoying each others
presence.

All students had also made &
traordinary products as part of the larger event. This

exhibited some ex-

was extremely well received with everyone remark-
ing on the work done by the young scholars. The day
ended up with hopes, & the desire to be a part of the
day ahead! The next day after our Convocation, was
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planned to be a dedicated Alumni Meet. It started
with all hustle and bustle, with a young man entering
the hall and surprising us all. A youth icon of YUVA
Unstoppable, with all his confident power and knowl-
edoe to share, Mr. Amitabh Shah contributed and
shared his thoughts on How to be really Happy in this
hard going world. On boosting yourself everyday in
front of a mirror by saying ONLY GOOD LIES AHEAD
and 1 AM

THE BEST! Telling us how to harness the Power of
Self Belief ! Really helpful. and done in such an en-
joyable way and actually applicable to life. After the
delicious Lunch, we moved forward and mingled our
steps up, down, back and right ahead to face the
dance floor. Every alumnus was called upon to dance,
have fun and laugh aloud.

The dance party was amazing and we enjoyed it to
the very best. Meeting people and celebrating the day
of Convocation was the most happening and wonder-
ful day for me, the finest learning experience. I look
forward with hope and wait for the next year!

a
o
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I not only hope but also have
full confidence that the efforts
being made by Arch to dovetail
Crafts with Fine Arts will be
very successful. It will help and
connect diverse communities as
a strong medium.

Prof. Bhawani Shankar Sharma,
Former Chairman, Rajasthan Lalit Kaka Akademi




Archana Surana, Founder and Director of Arch welcoming Christiana Margiotti

Another Ceremony?

n Il was well™- The day dawned for
which we, the students, had
prepared, working day and night

for two weeks to make the &

event a success. Yes, the

14th Convocation Cere-
mony of Arch was here.
With lots of expectations,
hopes and nervousness | The
auspicious ceremony started at 4:30
pm The alumni of ARCH, or let me de-
seribe them in another way, “the chil-
dren of the Arch family” come back
home, with their heads held high after
doing wonders in the outer world! The
theme of the event was "The Power of
Design”. All students at ARCH made
different products to show the power
of design, which were then exhibited in
structures also designed & constructed
by students & appreciated by all. [t was
s0 pood to see the Guests, Alumni and
Teachers in the dress code- Cream and
Gold. It gave an impression of rich cul-
ture and a very composed environ-
ment which made the occasion
seem more enlightened & digni- £

fied. It was a proud moment for all of
our graduating students receiv-
ing awards and recognition
from Chief Guest Dr. Pradyumna
Vyas, Director, NID, Ahmedabad;
Guests of Honour, Prof. Bhawani
Shankar Sharma, Chairman Ra-
jasthan Lalit Kala Academy

m and Amitabh Shah Founder
and CI0 Yuva Unstoppable; and Special
Guest Christiana Margiotti, Subject
leader, Creative Art and Technologies,
Perth UHI, Scotland. And yes, the
Alumni Meet went off very well too:+
The 'children’ were preeted home
warmly! The hard work put in by all
the students and faculty members, the
Director Academics and last but not
the least, our Founder Director, was to-
tally worth the satisfaction & happi-
ness we got. We will be alumni one day
too, & will look forward to be wel-

comed home in just such a manner!
Abhilasha Saikia
Foundation IT Sem
= Interior Design
4 Year Student

We are in the midst of a sea of change. We are also

T
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You are launching vourself & moving ahead to
create your future in the country at such an
exciting time which comes once in a century. I
think, it is a golden time for us and as Design-
ers we have to really look into how we can
malke the best out of this time.

Dr. Pradyumna Vyas
Director NID, Guest of Honour & Keynote Speaker

Pradyumna Vyas

J Yyradyumna Vyas' did his mas-

Pter’s in Industrial Design
from the Indian Institute of Tech-
nology, Bombay. He has over 27
years of professional and teaching
experience in different spheres of
design. For the last 22 years he has
been a faculty in the Industrial De-
sign discipline at NID and has a
special interest in design for social
and sustainable development in-
tervention for SMEs and crafts. He
took charge as the Director of the
institute from April 2009,
Pradyumna has two years experi-
ence in Product Design in Bombay
and 3 years overseas experience at
the Kilkenny Design Centre, Re-
public of Ireland.

He has coordinated major de-
sign promotion events in India
and represented NID in various in-
ternational and national events
including the ICSID (International
Council of Societies of Industrial
Design) congress in Talwan, Korea,

Germany, Denmark, USA, and 5in-
gapore. He also represented NID
in the Asia Design Metwork,
lapan. He was elected as an 1CSID
Executive Board Member for
2009-11.

In pursuance of the National De-
sign Policy approved by the Cabi-
net in February 2007, an India
Design Council was constituted in
March 2009 and Pradyumna has
been nominated as its Member
Secretary by the Ministry of Com-
merce and Industry, Government
of India. In June 2010, he was con-
ferred with an honorary Master of
Arts from the University for the
Creative Arts in Farnham, United
Kingdom in recognition of his
many contributions to design edu-
cation and promotion. In July
2011, he was given the award for
outstanding contribution to De-
sign Education at the second
Asia’s Best B School Award at Sin-

gapore.

fortunately in the process of reflection and
meditation on many things beyond just the
refining of teaching methods. The issues of our

time require designers to go beyond mere form
and function and refresh their awareness of the

interconnections between design and society,

and to genuinely use the transformative potential

of design.
Benoy Thoompunkal, Director Academics, ARCH Academy of Design
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Advisors, well wishers & dignitories gracing the Corvocation day

The Lovely Long Day

Everybody in ARCH was filled with energy ¢ enthusiasm to contribute, collaborate e take own-
ership to make the much awaited 14th Convocation Day a memorable event

felt highly privileged to be a part of the convocation
:[daw ceremonies. Convocation Day is the day which
will remain special to each person who has been a
part of it. Standing in the middle of the campus, |
strongly felt the fervor & zeal all around in every
member of our community - Scholar, mentor, man-
agement, staff - giving their whole heart and soul to
the long awaited occasion. The whole campus was
under a process of redesign with increased use of
posters, presentations, decorations. To catch the at-
tention of our invited alumni, and visitors. every
minute aspect was emphasized. With the atmosphere
being full of excitement, every one was working to
devise something new and lustrous. [t was all about
pathering, Interacting, exploring, learning and re-
warding. All of us were pleasantly shocked & thrilled
when we came to know that our Chief Guest was Dr.
Pradyumna Vyas, the Director of the National Insti-
tute Of Design.

The ARCH Academy wasn't just about Design that
day, but was supercharged with the "Power Of De-
sign”, the theme under which we created products to
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ARCH Alumni & graduating students gathered for the occasion

share with the world. Planned as an exhibition cum
sale of ideas & products that was designed to be a
part & backdrop to add to the Convocation ambience,
we students worked extremely hard in the week pre-
vious, to make sure our products were on view that
day.

To attain the power of design, working has to be
clear and well planned. Students were divided into 5
groups which in turn were divided into pairs under
the direction of a faculty mentor. Each scholar was
asked to use his/her creative abilities and create a
product of great power. With such a brief one could
see each person was working harder and with intense
heat. The whale process was filled with joy & enthu-
siasm and our guiding faculty were also eagerly wait-
ing to see the day of 24th January, 2014! The Faculty
of every group guided us to work towards various
powerful themes from 'Material Exploration’, to the
use of ‘Madhubani theme' through the use of Waste
materials like wood, metal, cloth, wire, etc. Products
were highly specialized. Among some of the products
that emerged were a ‘Best Out Of Waste' Costume

e

with the use of Keyboard buttons, plastic bottle caps,
electrical wires, which, was finally displayed on a
dress form; A Wooden lamp with its round shape for
dual use with candles as well as electrically powered
lights { to use the lamp for candle light dinners or to
give dim light in bedrooms, even in the absence of
electricity); A wonderful battery powered properly
working Kaleidoscope using a quartz clock move-
ment; Madhubani theme Paintings & illustrations for
use in the modern context; and candles using
wax, glass & bamboo sticks; and very interesting cos-
tume jewellery that got sold out too fast! (not surpris-
ing, as we are fantastic at Jewellery Deslgn, aren’t we!
Actually, at the risk of sounding complacent, we are
great at Design!l)

The management, staff and workers were focused
on making the campus neater, as the process of cre-

' ation, does build up a certain lot

of debris!!! With all the excite-
ment we hoped for the
best and got it We
were highly charged to
enjoy and celebrate the
event! Thank you!
Akshita Goyal,
3 Yr. Interior Design
Student




he Alumini Meet - 25 January

2014. The day after the Convoca-
tion. A man with a magnetic energy
came (o inspire & charge us. Many of
us had heard of him but this was the
first time we heard him. He also is an
Advisory Board member of ARCH and
was one of our Special Guests at the
Convocation Ceremony. Those who
missed the session know their loss by
now. Amitabh Shah, Founder and Chief
Inspiration Officer of Yuva Unstap-

pable was a huge unstoppable experi-

Vision:
Inspiring Kindness
Mission:

To act as a catalyst in the development,
improvement and growth of youth and
children

The number of youth between the
ages of 15 and 24 is 1.1 billion; which
constitute 18 percent of the global pop-
ulation. Youth and children together, in-
cluding all those aged 24 years and
younger account for nearly 40 percent
of the world's population and 50% of
India's population.

Hence, if the previous era of
development belonged to infrastructure
revolution and technology advance-
ment, the next one belongs to the youth
and children empowerment. The future
of the world lies in the hands of the
young brigade.

Staried in 2005, YUVA Unstoppable
iz a registered non govermental organi-
sation, working for the less privileged
children of India, through mobilisation
of youth and resources. In the last 8
years, YUMA Unstoppable has mo-
bilised more than 100,000 wolunteers
and has benefited 240,000 less privi-
leged kids.

YUNA Unstoppable volunteers spend
2 hours every week in Municipal
schools and projects in slums to edu-
cate and empower less privileged kids
towards better life.

Just U

of

ence . He talked about 'Self Belief', a
topic which had a great impact on us
as well as on the graduating students,
What made the session interesting was
youth speaking to youth. Sharing real-
izations and do-able exercises, he
taught us how to release ourselves, ex-
press ourselves and believe in the
Power of Self Belief. His good looks of-
course helped too (!) and was a cherry
on the cake.

After his session, we had a lavish

lunch, the gulabjamun being the best

YUVA Unstoppable was founded in

the year 2005 by Amitabh Shah and
a group of youngsters.

Amitabh Shah, a non resident In-
dian, on his return to India, found out
that his old nanny, "Kamlaba®, suf-
fered a lot once she was abandoned
by her family. Similar to Kamlaba, he
saw the plight of other such people at
old age homes and decided to spend
his time and resources to bring hap-
piness in their

lives.

Along with
his friends,
he started

nstoppable
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part. The students of ARCH had some
programs planned for their alumni and
also interacted with them informally
and asked them about the professional
world. They pave us inspirational tps
to work hard and many other bits of
advice. We danced, we sang, we
learned, and then bid adieu to them till
the next time!!

Abhilasha Saikia
Foundation (2nd Semester)
Imterior Design (4 vears)

spending 2 hours every week to help
out at Old age homes, slums, homes
for the blind, and orphanages. In-
spired by the enthusiasm among the
youth to volunteer every week and
touched by the stories he came across
every day, he decided to start a volun-
tary movement to spread the message
of compassion and kindness.

On the 4th of July, 2005, Amitabh
and his friends mapped out a bold
path to form YUVA Unstoppable, a
platform to encourage youngsters to
participate in creating a brighter fu-
ture for the less

privileged.

A lumni meet

YVA,

g I

Amitabh Shah

Amitabh Shah is the Founder
and Chief Inspiration Officer
(C10) of YUVA Unstoppable. It is
an on-going revolution with a
force of over 100,000 young
people across 30 cities of India
reaching out to more than
250,000 kids in slums/municipal
schools across the nation
through organizational partner-
ships with Schools, Colleges,
MNon-profits, Media and Corpo-
rate companies.

YUWVA Unstoppable motivates
and fosters random acts of kind-
ness amongst the youth towards
the less privileged strata of the
society under its three initiatives:
School Unstoppable, College Un-
stoppable and Corporate Un-
stoppable. He is a former
Executive President of the Times
Foundation. Times Foundation is
a development house set up by
the Times of India Group to pro-
mote equitable, inclusive and
sustainable development, facili-
tating affirmative interventions
for self-development, education,
health, women's empowerment,
environment and disaster man-
agement.

Amitabh Shah is also the for-
mer Chairman of the Youth
Wing of the Gujarat Chamber of
Commerce and Industries (GCCI).
After receiving his MBA in Lead-
ership & Management from the
Yale S5chool of Management,
Mew Haven, Connecticut in 2008,
Amitabh Shah declined an offer
from JP Morgan Banking in
order to pursue social change in
India. He received his B.B.A from
the University of Alabama. Prior
to starting Yuva Unstoppable, he
worked with Hewitt Associates,
Atlanta as a lead system configu-
ration analyst.
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Manifestations

Fashion illustration tries to encourage vou to consider the structure and
balance of all the components of the illustration including inner feelings and
thoughts and the background.

Some of the entries in the Fashion Ilustration competition at the
IFFTI Conference in Tokyo.

February 2014

IFFTI Poster
Competition
ARCH entries on display

IFETI member institutions from all over the

world were invited to participate in the Poster
Competition going with the IFFTI conference
theme “The Power of Fashion”. All the 3 en-
tries sent by Arch students were selected for ex-
hibition at the conference venue at the Bunka
Gakuen University, Tokyo Japan.

Back to Roots

“Human beings are a part of the animal kingdom, not apart
from it. The separation of "us" and "them” creates a false pic-
ture and is responsible for much suffering.
It iz part of the in-groupfout-group mentality
that leads o human oppression of the
weak by the sirong as in ethic, religious,
political, and social conflicts”

Sujit Kumar, Fashion Design student

Your Mirror, Your Dream

Far the past many OUT H]H&CE
years. | have lnoked in y0UE DREAME

the mirror every mom-
ing and asked myself: 'If
ioday were the last day
of my iife, would | want
o do what | am about
to do today?' And when-
ever the answer has
been 'No' for too many
days in a row, | know |
need o change some-
thing—

Steve Jobs

Megha Patel, Jewellery Design student

Empowering Dream

The dream is justag vital W il
to organizations as indi-
viduals, You might call it
“wizion” or “purpose] but
the concept is the same:
a direction, goal, and
process that pushes us 1o
excel and reach a higher
level. One must find
something that empowers
CMNE's dream. Without the
dream, it is far ioo easy o
stagnate and move back-
wards in life.

e o
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Presentation Documentation

Laura Garzon & Susana Cedeno

ogotd, Colombia. Tuesday, October 15, 2013,

not a normal Tuesday, starting on the idea that

our lives were turning towards a huge and un-
known change. Our desirable trip to India had just
started, one first flight, then a second one, then an-
other, and finally our first step in Jaipur on October
17, two days on planes, and a dream coming true,
taking place 16.000 km away from our culture, our
people our families. Arriving at an unknown place
that would become our new home for the next 3
months.

Meeting the Arch Academy family gave us a wide
idea of why we came and how amazingly our passion,
Design, opened the doors to connect our beliefs with
others in a contrasting environment allowing us to
learn, every single day, while sharing with students,
staff and all the great people around this academy
specially with the awe-inspiring leadership of it's
founder and director Ms. Archana Surana.

Design education s a form of learning in which the
knowledge, skills, and creativity of a individual are
shared through the idea of transformation as a
process of visualizing, researching, creating and pro-
duding. Our personal objective while teaching in a de-
sign context is showing the particularity of design as
a means of generating insights and solutions for daily
life. Design thinking in its broader use describes a
particular style of creative thinking-in-action, which
is having an increasing influence on twenty-first cen-
tury education across all disciplines.

One of our everyday goals at Arch Academy has

been teaching and sharing the important process of

Daily life experiences in this
challenging journey have been
astonishing with ARCH students,
as they are always open to learn,
enhance their skills and expand
their design thinking, all of these
by learning new tools, sharing
their knowledge about techniques
and always being curious
about the world itself.

Taking care of every idea

project  documentation.
Besides e-tools, visual
cormimunication skills

(such as infographics), the
designing process, & the
introduction of the design
world to a new batch of
students, the documenta-
tlon part has been the
most  important  topic,
helping the students to
keep track of their work
and ideas. If it isn't docu-

mented it didn't happen.

that comes up and devel-
oping it, correcting mis-
takes during the design
process, valldating origi-
nality etc are some of the
benefits of having a good
project documentation.

And, last but not least, a
documentation process Is
one of the best ways to
begin building a personal
design portfolio of proj-
ects. Daily life experiences
in this challenging journey have been astonishing
with ARCH students, as they are always open to learn,
enhance their skills, expand their design thinking, all
of these by learning new tools, sharing their knowl-
edpge about technigues and always being curious
about the world itself. The teaching experience at
ARCH has been a mutual and shared process of learn-
ing all along.

During this perlod of time, we have identified, the
importance of combining traditional crafis from India
and the emerging design field. all of these fall within
the creative industries. This is one of the main rea-
sons the whole world is staring at India and also why
we decided to come from a far away land. We're
thrilled to realize that Entrepreneurship is a global
thought. For designers, it's a common initiative be-
tween Colombia and India, two cultures. two coun-
tries and two continents.

“Design i1s creativity
with strategy”
Rob Curedale

Sightseeing around India. Amber Fort, Jaipur Rajasthan

The teaching experience and cultural exchange has
helped us unwrap India as a country full of dreams
and solutions, becoming itself an inspiring story for
future generations. Once the creative young minds
are united and start using design as a tool for growth
and development, they will find themselves as world
leaders.

Thank you Arch Academy family, for receiving us
with arms wide open, allowing us to share our knowl-
edee and providing a learning environment to fulfill
our minds and souls. Thanks also to our University,
the Jorge Tadeo Lozano in Bogotd, that believed in
our desire to share design thinking and made this ex-
perience a dream come true.

Laura Carzon & Susana Cedeno, Students of Final se-

mester of the 5 year program fn [ndustrial Design
from Jorge Tadeo Lozano University, Bogotd, Colom-
hia. Faculty assistants at Arch Academy of Design.




e nnovation

avarding Creative Excellence

Design Thinking is the next competitive advantage: Most companies today have innovation
envy. Here at Arch we award achievers &) celebrate their creative thinking process

Vl d h | Saﬂ g h a n I (Jewellery Designer)

Jewsl CAD

Harnd Aendared ilusirabion

Vidhi worked on the Steam Punk theme i
her Diamond Jewellery Design project
where she developed a range of jewellery
for the UK market, One of her Earring de
signs from the Steam Punk collection got
selected for the JAS Jewellery Design Com-

petition 2013 in the Cocktail Earrings cate

pory., Vidhi worked on a "Krishna Leela
theme as part of her Kundan Meena' Jow
ellery Design project at ARCH. Vidhi in
termed at Jewels Emporiim where she
developed a range of jewellery on the Tree
of Life" theme. Currently Vidhi Sangand is

waorking with Dwarka Gems Ltd. in Jaipuir.

AkS h aya G u pta {Interior Designer)
Moksh: The way of light

The objective was (o create an interio
space of a design college admin block,

which leads to the recognition of your jas-

sion for design, that promaotes concepiual

ization of growth and evolution. The con
cept is influenced with the hybrid of the
timeless and the new of the eastern culture
The design creates an amblence which is
full of light. space and peace

February 2014

N eh El Ranjan (Fashion Designer)
I see humans but no I—Iumanity

The inspiration for her collection is Dadaism.
It is a Western Art Movement that started in
Zurich in 1916, The use of “shock™ was the
key stratepy of the Dadaist. The artists used
art itselfl to create anti-arc. It was the melting
point of all contradictions. The movement
was against cultural snobbery, socio eco-
e class, political support for the war and
any other “lsm” that helped in World War-1

As the movement was against the political

povernment, she has tried to put a spotlight
on Violence Against Women in Rajasthan
The way she feels, while walking alone on
the streets, the way she gets treated by her
husband. father, brother, mother-in-law. fa
therin- law. The challenges that she faces
every single moment, emotionally, plysically
and mentally. The thought of picking up this
topic came (o her mind when she came (o
know about the Delhi Bus Gang Rape case,

Ga]’gl MIShI’El (Interior Designer)
Glamour or sophistication?

Glamour

As Arch Academy offered courses that

lead to the world of glamour, she chose
glamour to design the interiors of the col
lege admin block. The finishes used in the
desipn were dark walniit, ash grey and

white with silver and mirrored accents.

Wooden planks were used for the confer
ence room and the directors room floos
img. Leather textured vitrified tiles were
used for the receplion area and passages.
The other areas had white marble, ce
rarnic tiles. digitally printed tiles etc,



RDS

S howcase

Graduate

PERFOR

Design thinking is rooted
in ‘how knowledge ad-
vances from one stage to
another—from mystery to
heuristic to algorithm to
code’. As knowledge ad-
vances across the stages,
productivity grows and
costs drop, creating mas-
sive value. We are award-
ing a few who have
mastered this way of life

™

Jewellery Designer

Ridhi Chaudhary
2010-13, From
Samastipur Bihae
Currently working
with ORRA,
Diamond Jewsllary,
Mumibai

Designed for the
UK market & in-
spired by 30 Pave-
ment Art as part of
the classroom proj-
ect on Diamond
Jewellery and
Enameling, Riddhi
made thiz18k yel-
kow gold brooch,
studded with col-
ored diamonds.

Interior Designer

Ashish Mangwani, 2010-13
From Meemuch, MP

Interned at Sincere Architects
{Amchitect Anoop Bartaria). Mow he
is an entreprensur

Doodle

He has taken inspiraticn from
Doodling as a technique used
in the conceptulisation siage of
any design, to do the intericrs
of a design college admin
block. To add io the doodle ef-
fect, he incorporated graphic
art as well as pop art into his
way of expression

Fashion Designer

Nagendra Gupta, 2010-13

From Lucknow P Worked with Ranas Legacy, Jaipur as Fashion Designer
cum Merchandiser At present, he is working with Mitin Bal Chauhan on his
new BHOOTSAMAR label collection launched in mid 2013,

Google Skelohup: Caoridar

Assymetricity

She used colour with assymetrical shapes as her theme, jus-
tifying her design through the fiooring, false ceiling and furni-
fure designs. A second option was also created using neuiral
tones. She created a conference room where the display was
done on the fioor towards the edge of the room covered with
glass, using the floor's space as the display area. The false
ceiling had wooden battens and baxes to give a shooting ef-
fect to the brightly coloured interior
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Google Skeichup: Famiwe kyyout with Colour variation

Madhuri Bhura, 2011-13 From Bhilwara, Rajasthan

Rhombiguity

His theme was optical art based on illusions io fool the eyeof a
viewer Color line and shapes were carefully chosen, to maximise
thie effect. The critical fechnigue used in Pop ant are perspective
and careful juxtaposition of color whether chromatic or achro-
miatic. Positive and negative spaces in a compaosition are of equal
importance and op art could not be created without both. So
keeping all these aspects in mind, he used one perspective view
of a Necker cube (an ambiguous figure) concept, in which the flip-
ping of a vertex of a cube creates the illusion, which he then
merged with inspiration taken from a Rhombus Tessellation, & the

enterprise. bright colours and patch work of Rajasthan.

February 2014 %2
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L@; 8/6&?@!20” A Memorable Moment

Uniformly Successful
Uniform emorable

Sanjay Joshi

Heading inte 2014, the ARCH team
wanted to reminisce on the yvear that had
passed and share some of the achieve-
ments with its alumni, Faculty, well
wishers & partners. We are proud that
our design faculty continues to make
valuable contributions to our community
and we consider it a privilege to promote
and celebrate their efforts. So the deci-
sion to celebrate the successful execu-
tion of the *Jaipur Metro Uniform Design
Project’ with a ‘Cheese & Wine Party' on
the evening of the Convocation Day ie.
24th January'l4. Here are a few

glimpses of the event organized in the at-

tractive ambience of Wass Up, Jaipur.

Sabyasachi Kundu

'l

Archama Surana

Indrajit Das
and Richa
Lakwal

Lefr to Right: Suniti Sharma, Dr. Kiran Soni Gupta, Deepa 5.-1a1hun

February 2014

)

Corporate Siafi- Customer Relation Assistant- Corporale Stafi- Corporate Siaff-
Winber Wear: Female Winter Wear: Female ‘Winter Wear: Male Summer Wear: Male

Left to Right: Dt Pradyumna \yas, Archana Surana, Sumita Gh{-:-udhur'_.'. Anita Mahindra, Sudhir Kasliwal and Sandeep Singh Atul Kapoor and Smriti Kapoor

Rajeev Surana and
Archana Surana

Alon Molay and a friend

Sanjay Shah and Raj Agarwal




& elebration

Cr. Madhukar Gupta, 1.A.S, and Dr Fradyumna Vyas

Samear Wheaton

Button masala eallection was a part of ambiance

-

) - « s Vowi

K. D Joshi, J. C Toshniwal, Bhawani Shankar & his wife, Amitabh Shah

Below: Rajooy Surana and Sanjay Kothari

K. D Josh Babby, Helan Roge: William and Banoy Thoompurnkal

Archana Surana, Vikram Joshi and Sudhir Kasliwal De Deepandra Mahta

Helen Roger, Bobby Chrizstiana Margictti, Archana Surana, Rajeev Surana, Benoy Thoompunkal and William West

February 2014




AIEED2014 [®) Arch

All India Entrance Examination for Design EMPOWERING INDIVIDUALS

Series-11 Examinations

Centre Based

1June2014

www.aleed.com Online
www.archedu.org 1 6 April 14 to
2 June:ou
Linkages
BRITISH e g, HELILCCI anasca
EO0NCL BEER % Cmss ERER BTEC SIS

DEGREE

B.B.A. { 1.

Bachelor.of Business Administration

B.Com

Bachelor of Commerce

B.V.A.

Bachelor of Visual Arts

POSTGRADUATE DEGREE

PG GPEM

Garment Production &
Export Management

i 4

Diploma & Certificate Courses
Fashion | Interior | Graphic | Jewellery

e L S Textile Product | Craft Product Design
Affiliated to ST Lifestyle Product Design

UNl\/E RS]TY OF Desigr? Communication

Design Management

RAJASTHAN Strategic Management and Leadership

College Campus: 9, Govind Marg, Malviya Institutional Area, Malviya Nagar, Jaipur-17, Ph: 91141-4060500/02/03, Mob: 91 9414070678

Editor in Chief: Archana Surana Patron: Dhirendra Jain Creative Head: Sabyasachi Kundu
Editorial Advisor: Benoy Thoompunkal Editor: Sanjay Joshi Design Team: Himanshu Saxena

Printer. Publisher and Owner Archana Surana, Published from ARCH Academy of Design, 9, Govind Marg, Malviva Institutional Area, Malviya Nagar, Jaipur-17, Printed at Classic Art Printers, Jaipur



	backstitch February_001.pdf
	backstitch February_002.pdf
	backstitch February_003.pdf
	backstitch February_004.pdf
	backstitch February_005.pdf
	backstitch February_006.pdf
	backstitch February_007.pdf
	backstitch February_008.pdf
	backstitch February_009.pdf
	backstitch February_010.pdf
	backstitch February_011.pdf
	backstitch February_012.pdf
	backstitch February_013.pdf
	backstitch February_014.pdf
	backstitch February_015.pdf
	backstitch February_016.pdf
	backstitch February_017.pdf
	backstitch February_018.pdf
	backstitch February_019.pdf
	backstitch February_020.pdf

